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Trend Report

BE SEEN OUTDOORS

MARK GABBERTAS EXPLORES THE NECESSITY OF STRONG RELATIONSHIPS BETWEEN
PRODUCT DESIGNER AND ARCHITECT, IN CREATING QUTDOOR LANDSCAPES

“IT MAY APPEAR SELF-EVIDENT, BUT THE
PROCESS OF SPECIFYING FURMITURE FOR
OUTDOORS 15 AS FRAUGHT WITH IS5UES
AS THE PROCESS FOR ITS INTERIOR
COUSIN AND PERHAFPS EVEN MORE
CHALLENGING, STUMBLING ACROSS
FURMITURE THAT HAS BEEN
INAPPROPRIATELY PLACED IN AN
OUTDOOR SPACE, THE EFFECT CAM BE
DISPROPORTIONATELY DISTRESSIMNG.

“There is an extraordinary interdegendence
between cbect and emaronmant and | have
become increasingly aware of hiow 1he space
1% oi whech & geece af Furfuluie 15 Lo b placed
15 8% important as the furniture NSell. Twe
principles guide me in the process bath of
desagrong the lermrluee i the hirst instance
and 3'.E|{ll'lg these |;||:--',-:,|*'|-3 oubgpors

“First, one has to understand how a space

15 10 be used and how oneé Can encourage
the user 1o feel whenin it Is this far the

nddnadual or far a number af pesple, far
privacy or for interacion, far relaming or

lor actmty. These seem straghifonward
gquestians, bul it is interesting to see how
aften they haven't been addressed critically
It 15 our desagn rermnil 1 hnd ways ol

dies gning fprnilure that allows far and
ENCaUrages subtle changes in fumction
and atmesphere. "Secondly, it helps Lo
understand the spirit of an suldoor space,
which to be sure is often dilficult at the
planming siage. bul this ultrmately
determines the apprapristencss of lurnifure's
matenal, colpur, scale and wsual density.
Samehow, ane has 1o ind a typolagy of
lurrature that 5 10 balande wath o4
surrcundings and then augments it ko jusl the
fighl extent, This s & Dilile ke plant
selection, there 55 no such thing as Dad
furniture, just the wrong location,”

Mark has collaborated vwlh vanous lurmiture
arands in ine pasi 10 achiese outdgar designs

that cannect obpect and enwrenment’. Dasig
is one such brand with which Mark has
enoped a continued callaberation

Harrie Yan Yalderen frem Dasig owersees all
new design cevelopment for the brand and
e and fus team worked recenlly wilh the
eading French garden archilect Marion Faver
an [5afitel Legend] The Grand Hatel in
amsterdam supphing products far the
important rengvation of the centre court
garden space af the hotel Faver selected the
Sandur chair design by the Gabbertas Sludio
for the autdoor lerrace space for s clean
lines, transparent form and organic shape
The hand-crafied element was also
mpartant with this particular project graen 115
heritage. Faver selected a mixture of dining
chars and bar slaols for the prapect in
mixlure of anthracite and terracotta to work
aganst the planting scheme to create a
relaxing emaranment and haven from the

buzzing metrapelitan city which surrounds it
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